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Introduction

BRRHTICRB1981EDRILUR. ER - "REARKDT 1O RENR
FAXIS1 &ZEAN—=R(Z, EBFEHRICHFZT 1 OREERZERLDDIFT
FEULE BETR . EFEPLE -AFECATE. SEFSTFLTT10IRE
EENCIAT, HoDBRFICHIZTFIURAREEERLTVET,

Since its establishment in 1981, AXIS Inc. has continued to push the limits
of what design can do for daily life and society based on “AXIS,” a design
hub in Roppongi, Tokyo. In addition to promoting design in various ways O
for consumers, companies, and organizations, we are developing design in '

various fields.
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Greeting

WTEBT7 02 R(F2021F(CRINIA0BF 2D AT LTz, WAKRZ
RRELRREEEICERDZA- AMDERIZEDLDNS,
THAVZEBELRBRELTERLTEFVDELEL 40F £V
SHZBRAERBZET. THAUDIMAISHETNIZIF RS,
SHICHEZBL. BEHITONTETVET,

THAVICRBEEDADBIE I EEDOEFPHRCTTIY
NRKRELTVWIFRVWKEE ZDRIEAICEI>TIETINTE
FINEFN AEZRILLKL. ZLETURELEHIEFRZRIVEHL
TWLKZENTEFBERLTVET,

WEBET7I2AB.INHDEEALCDEFPHBZLVRVWEDIC
LTWKEEELTHERELDDIFTVERT,

AXIS Inc. celebrated its 40th anniversary in 2021. While based
in Roppongi, we have grown over the years as a design-based
company while diversifying our business and human resources.
Over these 40 years, we have further refined and purified
the essence extracted from the layers of design. Design has
magical power. We feel that the deeper design permeates
our lives and society, the more “joy” and “surprises” will arise
through its creativity, which enables us to enjoy our lives, and
create a world full of dreams. Axis will continue to exist as a

company that improves people’s lives and society.

RREFRIE R
President
PHEEH

Nobuo Asaka
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Philosophy

FiEEHEADEIES.

Creativity for Life and Society.

ZDODADINHEDIEHIC, For the person’s future.
oL EARBEDESIC, For a more joyful and fulfilling everyday life.

ESRXRRZEFSTFETEIEBRRDIC,

For revitalizing business.

For improving the city, community,

SWRVE DI, IRIBOESHIC, and environment.
FHA Y DRIEAHIZCEST, Exerting the creativity of design,
EEE AN EIEHTERICERL. We focus on various possibilities for
life and society,
=] ==
RELTCRRT B, makes proposals and materializes them.
TR EFBEHEDINISZRIZDE/HTT, AXIS is a company for creating the future of life and society.
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Business Overview

WEBR.TECI»TESE 28IWHT. Z07/N)a—& L. For Society. For
Consumers, For Clients® 3 DDEEBIFEROLICVVIA T4 T 13FE %
ToTVWEXTE-EHMRERY NI —I T A7V FRIVI—DERE. €K
DRICESDODNIBVWEEG Z THE LTOEFEVWEEZITVET,

In line with our core value of “Creating joy and surprise,” we continue to
engage in creative efforts in our three business fields of For Society, For
Consumers, and For Clients. With the knowledge and networks we have

cultivated, we strive to co-create unconventional approaches with our

stakeholders.
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Business Overview

For Society

THA D g%
HARICLOHB,

Disseminating the possibilities of design to society

THAVE WebIY A U F+SU— ELDADDAT+ T ERRFE ZEL T,
ERMCEIZRFDTIA L ORREEERRICIEOHZFEEZITOTVET,
AXIS strives to spread the possibilities of the latest designs from Japan

and abroad to society through four types of media: design magazine,
web magazine, gallery, and building.
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Business Overview

T4 EETAXIS]
Design Magazine AXIS

1981ETHA Y RERRTAXISIEEECRIT, HBORERBENL/NI) >
HILRE. VAV TADEVWL AT IRNT—MFEEFIRLGZHEEERLT
FEU, BIFIBRE >TERER. Ry N7 —0 REREAF. T —EZD
JO5VNDREICEADZTHAF—%hLELEV)IAT4T7B. I
HENERDAEZF L) —F—ENCBVII/ZRFTVET,

Design Magazine AXIS was first published in 1981, the same time
as the opening of AXIS Design Center. Its contents have been
distinguished from general magazines with unique special features,
bilingual texts, and high-quality layouts. The reliability, network,
and planning/editing abilities that have been fostered since its first
publication are highly favored by the creative community mainly of
designers involved in service and product development, as well as
highly influential opinion leaders.

https://www.axismag.jp/axis_magazine
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Chullenging the boandary becween arfical and ratural

ZhHCORBEEREIUSTIIL
Design and transformation in industry and saciety

e 1

A New Era of
Industrial Design

A EZ M) TRFYL L HR

For Soci@

A sadety conceived and created with a diversity of people

- CITIZEN-
CENTERED
DESIGN
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Business Overview

FAXIS] 1B HIS

Design Magazine AXIS Special issues

THAVETAXISIOBHSELT, REREO TSV EEHPTOT VN
EDOVWT—MZBELTRALTVWET, RRICATTOEY 3>»7/OY 7
— R ERFRMICED LT BRBREITHLKEL—BHEFICEHFRKL
TVWEET,

In a special issue of Design Magazine AXIS, we introduce the design
activities and projects of corporate organizations. We want to show
not only those involved but also the readers what we are doing by
systematically discussing our vision and philosophy for the future.
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AXIS
CITIZEN

Honda Design

The Reality of Honda Design

KA TFHILOUTI

Nissan Design

Tradition & Innovation

BETYA
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Business Overview

Web¥ < 2 TAXIS]
Web Magazine AXIS

THAVETAXISIDRERIvIHEETEVITAT 17, REDAE S
ZRBIBATATELT, EE?’?O)?*)“‘*(‘/%E@(C&BTJTL%Z&:TJ(\ ER-
BABOT BEOHSWBZ 7 —ILRTLIVHEAIC, FEFEICTHIU(C
N3 TN FERBBERZRMELTVET,

Web Magazine AXIS is a media platform operated by the editorial
department of Design Magazine AXIS. As a form of media to stimulate
readers’ creativity, it provides information that encourages readers
to become familiar with and casually experience design both
from Japan and abroad in everyday life, beyond the borders of the
existing design field.

For Soci
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https://www.axismag.jp
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Business Overview

4= L /1R
AXIS Forum

AXIS7#—F L3 THA VB TAXISI CZEHZWEEWeAL4Z Lo,
RADE—RCTERT DT AT —PRER VVIAI—.E5CRBTHA
YA DR TRIENES ERVLITTVWEALIC. ZEFOTOY 1Y
APV ETREESTVWEREKMN—IARY AT BRAEDT THESTE
RRZEEARLE Y 4 VEEEERL. RERE. 7—h1 T8 EZ 1
LTWET,

AXIS Forum is a talk event where people who have featured on
Design Magazine AXIS, as well as leading designers, architects and
creators from Japan and abroad, and those who are engaged in
creative activities in fields other than design, talk about their own
projects and concepts. The events are also streamed online, linking
various national and international venues, and archived videos are
available after the event.

https://www.axismag.jp/axis_forum/
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AXIS7#> b
AXIS Font

Basic

Condensed

72V NIHFEDETH B EVWSIEZDEE, THAVETAXISIOF )Y
FITAVMELTHESNELUL AXISOERZREITZEVSIBLEE
BLNAIVANREICEBM—BEZHIN WENDRAY—MET £
NeRBUELRE VIAMNEEBET RETRZLOI-Y—CXFIN. &
ERBONy TV PREER MREBERBLVDEFTHAINTVET,
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Round100

Latin Pro

The font was exclusively developed for Design Magazine AXIS, based
on the idea that "a font represents the voice of a magazine.” The
purpose of this neat and stylish font is to express the uniqueness of
AXIS and to create a sense of unity in the bilingual magazine. With AXIS Font User Interview
a wide selection of weights, the font is now popular among many
users and used in a wide range of fields, including corporate product
packagings, exhibitions, and videos.

https://axisfont.com https://www.axismag.jp/posts/serial/axis-font-interview AXIS Corporate Profile
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AXIS ¥+ 3V —
AXIS Gallery

TESFRTHAUERET B "5 ELTI198TET YA U RERRTAXIS)
DF—=T2EEECHRELEL AXISHEOEER TR . BEFHET —
YOEEBNLTHA L EZDRBEBNA L LGHBIARBLTVET &
 EMARZOZEFERPEET A VEBPAORERZELOH. KRS
NT—02ayTIRESBRNLY IINAR—ZELT SHRGARY NI ZF
BUWEEITET,

AXIS Gallery opened in 1981, together with the opening of AXIS
Design Center, as a place for disseminating diverse designs. Through
exhibitions unique to AXIS under innovative themes, it widely
introduces outstanding designs and philosophies to society. At the
same time, it can be used as a multi-purpose rental-space that can
be used for various events, such as graduation exhibitions of design
universities, exhibitions of corporate design departments, and
various presentations and workshops.

BER Exhibition
Fr—IV X A—LXBEHERE

— BREBBTTAF—DOAvE—>
2. ZRAWFEIOFEEORERE
3. 20 A—INRY—FHI>¥a—r—2

. Tsubamesanjo Factory Festival

4. TIHOKHM —EMOTOER ~The process at the production area
5
6

.Charles Eames 100 images x 100 words

N

.101st Anniversary Works -in- Progress for
Mihoya Glass

w

Promise for the Future: All-star Design Showcase

IN

H=TIRAFHFAO&TV/OV—-DORE
. KOYORI JAPAN LAUNCH EXHIBITION

G

Contemporary Surface Design and Technology

Sa

KOYORI JAPAN LAUNCH EXHIBITION

5 @©Nacasa & Partners

https://center.axisinc.co.jp/floorguide/axisgallery/ AXIS Corporate Profile
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Business Overview

THAL U REHRTAXIS]
AXIS Design Center

1981F 9B RRONAK-RERBICA—T V. BAYORBICLZTY
AVHRTHY TAXISEI I EVWSERTERLENTEZL. T 1>

EEFDRER ELTTHAUETAXISI P AXISF + - ([CLBRER
ESHRIESZRIBLEBRRASH T IR0 RTH Y ERCEIES T

ETA—IWIL AT —T2EVSTEEEERHETTA ORIV RDHBIES
HERE. 2021F(CF40AFZ AR, RECDHO>TERBLZAMRLEE(C,
LLARCAMITT A OREFLZBVREITTVET,

AXIS building was opened on September, 1981 in ligura-Katamachi,
Roppongi, Tokyo. It was part of the first design project led by the
private sector and is popularly known as the “AXIS building.” It is
also the center of AXIS Inc. which started various activities through
Design Magazine AXIS and AXIS Gallery as a “medium to promote
design and lifestyles,” and inside the building, directly managed
stores such as Living Motif and Le Garage and stores with design
mindsets come together. We celebrated our 40th anniversary in
2021, and with the knowledge we have accumulated over many
years, we continue to question how design can be significant for
society.

https://center.axisinc.co.jp

]

For Soci@
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Business Overview

mLWERICEITT=.
SRR TATAIMI ZIRET B,

Proposing diverse lifestyles that refresh our everyday life

AXISTRTFH1> DHBEE I ZRET B0,
2DODEEEEYT-ET4—71N-H5—21 2 BELTVET,
ERANADSEBELTATLZRVEZ. HILWERICAT .
GRBIATRAIMINEZRELTVET,

In order to propose “Living with Design”,

AXIS has two directly managed stores, Living Motif and Le Garage.

With carefully selected items from all over the world,
the stores propose diverse lifestyles that refresh our everyday life.

For CONsumers

AXIS Corporate Profile



EXNT

Business Overview

LIVING MOTIF

THEGEFEERETZIS17X9M)W>av7T

Lifestyle Store to Propose Quality Living

VEYT - ET4—7R3. TV ADEEEHELTII8IE. 7THA U RIFH
RIAXISIORBERKFICA—T Y UELIZ BRI TH1> 0H2EE 1 %
TN HBORERTELIMNUEERADBNZERORTEZELT, L
ETENETATRIMNNZRELTCVE T, EHM TR EFHENSRE,
ESXRARIT 3707 (CH>TRLEWVWT AT LAZRUE R FHYT—
RIEEDEEI—T1x—b>—VZRBELTVLET,

Living Motif opened as a directly managed store of AXIS in 1981,
at the same time as the opening of AXIS Design Center. It proposes
a high-quality and enriched lifestyle through the sale of carefully
selected items from all over the world, in accordance with its
unique viewpoint and under the theme of “Living with Design”. The
store stretches across three levels, offering various items including
household items, furniture, and business items. Store displays are
coordinated for different seasons and themes.

https://www.livingmotif.com

For Consumers
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For Consumers

Business Overview

LE GARAGE

IV EBTBIADEHOHL -S> ayT 7 - T

Garage Store for Car Lovers

W HS =223 TISADEZEHRELTINBIE THAU HEWUR
TAXISIOREBERIFICA—T > LEL EERAGYRSIE>J 507,
RSAEVII21—R  A=ToEF )= ToT14—0REHBOERTE
LONLIECEDYDTATLZERBNSED. JILTICETEIIESER
BMUHFAERELTCVET. KADH—F1 7% BET 2O DEMA P
LEXRERNCF AL —23avTZREMIZINADLSC. VWDEIILIH
EBRINTVET.BREFERNCANE LY ZREFEICTILDHL
FORETILNMENDZZEEHVET,

Le Garage opened as a directly managed store of AXIS in 1981, at the
same time as the opening of AXIS Design Center. It offers carefully
selected items from all over the world in accordance with its unique
viewpoint (e.g., car wash supplies, driving gloves and shoes, car
accessories, and antiques), and proposes various types of car-related
entertainment. The store is full of items for grownups to enjoy a
lifestyle with a car. A car is always displayed as a symbol of a garage
store. This car display is changed regularly, occasionally exhibiting
rare cars that we wouldn’t normally see.

OEs-H00
0Lk

https://www.legarage.jp AXIS Corporate Profile
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For Consumers

Business Overview

LE GARAGE

AL—2a0—F14R—MF—EZR

Garage Coordination Service

F—F—DCEDLIDEE AL —T%&DLBHOI—T+R— I —
ERZToCVWEIT AL =P CBABTATLDEL VRIS LATORE
T RFEOAL -2 2 ERBHROBEROEB(CALTERHOOEFEVELT
(A S8

A coordination service is available to create a garage packed with
the owner’s preferences. From selecting items to be installed in
the garage to determining the layout, Le Garage offers a variety of
services to transform an existing garage into an ideal one.

AXIS Corporate Profile
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Business Overview

THL O REWSTAXISIESH /> a—IL—L
AXIS Design Center Shops / Showrooms

VESY BETA—T7VIL-AZ—Y2LVW-EEEEHDEN BNZTYT
AVRAVREFDON—NF—%TFTF U I avTELTHERL [TH1>
DHBEFEIZEBICRBELTVET,

As well as directly managed stores such as Living Motif and Le

Garage, we attract partners with excellent design mindsets as tenant
shops, proposing “Living with Design”.

ay7 Shop
1.INZYY-FT4-ORFVA 1. etranger di costarica

2. BANE £3 2. Japanese cuisine Hishinuma
3. 3. NUNO

4. T5ytI—-Trhy 4. Brasserie Va-tout
5.VEYY-EFT1—7 5. LIVING MOTIF

6. )L-HZ—>a 6. LE GARAGE

B 1 —— 7.amana TIGP

8. NV T &FINTEY RAK 8. Bang & Olufsen Roppongi
9. ETUFT7AIL 9. BIBLIOPHILE

10. I>F> 10. YOSHIKIN

11, 2ET=Y 11. Lapi Arts

a=lb—L Showroom

12. %FUTIARIIVER 12. Material ConneXion Tokyo
13. 74—52 13. AURAS

PRSI T 14. TOM'S GARDEN

15. LA RR=)Lt> 15. louis poulsen

16. JIDATHAYZ2—Y T 16. JIDA Design Museum
LYAIZAR—ZR Rental Space

17. AXIS £+ 31— 17. AXIS GALLERY

https://center.axisinc.co.jp/floorguide AXIS Corporate Profile
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Business Overview

THAY DA TREZ R,
TERMEZFHS.

Solving problems with the power of design Enhancing enterprise value

THA AN M TOTFa—H— THAF—RE FVEMA#ZEDRT v 7HEEL.
BEVWT SV MEBRET YAV TBZET VATV NOFEZBRLET,

Our highly specialized staff, including design consultants, producers, and designers,
work together to design a wide range of brand experiences and solve clients’ problems.

For Clients
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Business Overview

HLWHBHBPESRRETTI1T3

Designing New Systems and Businesses

REBDTTAVHARFEPEDRRARREFE ARBECHEELLINS
TIAMIAVHNSVIDFHLVWER - T—EX-EH-EOXIA0OMFEES
FEULLET,

Our strategists and consultants are specialists in cutting-edge
design development, business development, and experience
building. They can help develop new products, services, spaces, and
businesses.

R 2BARIE
FU/0Y-MRXE
FIHIEERRTE

R=T 71> TEETIE/ FERRTE
EEYVa—3>

MHARZIE L

Product and service development support
Technology research support

Digital development support

Marketing strategy / business strategy support
Spatial design solutions

Urban development support

Vision Making /
Concept Design

Marketing /
Creative Research

Service / System
Design

For CIie@

Strategic Organizational
Design Design

Solution /
Business Design

Creative

>< Communication /
Brand Design

Logical

Architecture /
Space Design

Product
Design
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Business Overview

IIVILAT1ET1E2DR
705721—-RETFHF1oT74L923>T
HOEWT7OMNTy N 2iztd3

Creative Expertise That Leads to High-Quality Output

Bk, 2B Web  HIRIX T 7R EBBLBVWIUIAT«7 [CHEBLETO
Ta—H—DNIOVIAT1TRIy7EZA=ZITTOY U N7, BIHE
BIODIVRIRXIAVNILST Vv VIl EBDT BOEWT ISy
heiRHELET,

Producers with expertise in a wide range of creative fields, including
video, spatial design, web, and print, work closely with creative staff
members on projects. Through precise project management, we
provide high-quality output regardless of genre.

For Clients
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Business Overview

V94T hEZDFTDALIC
E<RBZEWHT

Creative Expression that Moves Clients and Beyond

ZITIMEALDERPRECAZKRYICLEED DU Z, BEREEELL.
HCTEDHUPIL VAT UMEZDEICVBALICELLZEZERL
T.VI.Web, G&E fFHREZIVIAMLET,

We value the perspectives and feelings of the people who will
ultimately interact with the finished product. We structure
information so that it is accessible to everyone. We strive to create
visual identities, web design, advertisements, brochures, and more
that resonate with clients and the people beyond.

© @ ¢

IKONICA MINOLTA EL.T7TF1- AN

@ Q@ SOCIE . IHaveanldea -

ARTIZON
MUSEUM

IBLED DS,
3 2

rEnLE

sunshine

BRI L T— aguariom
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m
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For Clients
Business Overview

EHEEDHBD/ VNV &FEMI
AT T —EXZIRMH TS

Consulting Services Using Our Own Expertise
in Store Management

BEEMWEYT - ET—7I0BETESLEBREDO/INTPERIIOD
RyRND—0%7FEHIUL. SEIFRIVTITAO I FFMERBEALTVET,
FE. WEMRE. 74 ABEREVEIHOEREERFTPRI1) > TZF0 0.
23y77071—R EREE. EHEEXELERTOTVET,

We conduct a variety of consultation services, making use of our

domestic and overseas networks and our own expertise, which we
have built directly managing LIVING MOTIF. Apart from designing

and styling the interiors of homes, commercial buildings, offices,
and many other spaces, we also provide help with creating shops,
product planning, and store management.

LIVING MOTIF

https://www.livingmotif.com/professional/ AXIS Corporate Profile
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Business Overview

IVIAT1 781
FAXIS design AXISdesign e

The Creative Division Website
“AXIS design”

i pais e

FAXIS designy(d. V)T AT+« 7HMAIDEEZHNLTVB Y ARTY,
FEFEFZFICH. A>T IDSEETOLR . THAIV DT T—ILETEATVET,

This website provides information on our Creative Division.
It features content about project case studies,
the process from concept-building to execution, and design details.

https://design.axisinc.co.jp AXIS Corporate Profile
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The founding of AXIS 1976—
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The founding of AXIS 1976—

EXBETRETO I IM

The ligura Project Business Initiative

19765, EmAAKN REREIOFEEZO S —>av(c. BAVERBZE
BIEL2T T HRORREAEN TRE7O I MELTHBEVELLE,
BRNDONYy TTHAF =TS F—DEbY. FiBT 1 &8 (Cmit
3 7RI UDThN, SAT7R9CILIRE. 7OE—YaviRR. T
BIRELGE. LW EEEBE W51 D EETFDOREA HBEINE
Lz,

The first design project led by the private sector was the ligura
Project, which started in 1976 in the unique location of ligura-
Katamachi in Roppongi, Tokyo. Concepts were created aimed at
new design movements with the help of top-class designers and
planners in Japan, and a “medium to promote design and lifestyles”
was created, including proposals for lifestyles, promotions, and
spaces that were deeply cultural.

AXIS Corporate Profile
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The founding of AXIS 1976—

MRE7O0Y M OER

Y TUFRM YAV RN 1981F(CRITZS0EF
ZHAZDERICHBERROFHFLVERZRD. @IS
BROGABERKARUCLVREROTIHFA
MEtBEEhELTc. HFONAKRBDE. VIV T« T2
HEDALH S ELZRRNTETANGIBETLR, —
AT RERDICREEMASY, 71 ADNZVEEEHD
NARERBLEHRHZREMET B 0ME HLVER
ERECATOLVWIGREERSNTED T, 1976F.7)
FROREREEBHEFEIN. AF ARRKRZT0
SIORN)=F—ELT TVF AN OREREER. 71
CERBBEERORY v A7 0T 1-RICEHE
@IARFAAMbY MREZ7OY oM HRY—FLELL.

BRERET —VRE

BOFENR. HARRFRRICLZENTREDORKRAHSHBN
B EADQTBRBICAV RBICEFOELZNCHSTY
A YICEEDRMIFSNDDHBVE LI ZDLSBELDIK
LOBRT ChETUECEFECEIZTH A OER L.
EEQHEICEDLSBEMNTEZ N ABDONZEAN
RTWVWBETOP I M F—LRBRITVWDTT, HED
EECHUDERHSHOFICAFIERERFE. HDF
FELTHRWIDEDELT BRBRYAILICIEFSEW
IFHA1 12T —XICTBTELERVELLR,

THA L EEFBORES

BEOMFETRIBEILET I B EEBHZM>T
ESSCLICE>TAYDEFEICENTEZEZERS L
WERWAXISEILL ZZDT P U IREFESH O RELFE
Lz, ZLT HLLWT YAV HE S PETHERZERLT
W<SHR (AXIS) ELT ZDFEEHSRDRTHFERTh
T TIT1TBREGRTH B E=2FAHFT=DTI. AXIS

DESICHERUL. TFYMELTAEZRLIZENRET S
1O NEFOEEZEV. 24 THALTHHEO B K(LE
BYFEU, AXISOOY 7N HRETB/N—hF—&LT
SEULTELSEEZEBRL NN —2vTEEST T
YAHEFZTET THAUIREDOHU S REFZ AL
£5&LEDTY,

The Background of the ligura Project

Bridgestone Tire Co., Ltd. wanted a new point of
contact with society and other companies after the
50th anniversary of its founding in 1981, and so it
formed a plan to make use of land owned by another
company it had connections to, Ishibashi Sangyo K.K.
At the time, the areas around Roppongi was a cutting-
edge, multifaceted gathering spot for people in
creative fields.

On the other hand, there were residential areas
around ligura, and it was thought that this place,
located at the junction of the busy Roppongi area with
many offices and the quiet ligura area, would be a
suitable place for a new presence and proposal. The
ligura Project started in 1976 and was entrusted to
Bridgestone's planning and development department,
with current Chairman Hiroshi Ishibashi as the
project leader and the involvement of Bridgestone’s
management and planning department, its design
office, the construction division staff of its general
affairs department and the project’s general producer,
Hamano Institute, inc.

Historical Background and Themes

In the 1980s, Japan entered a transition phase from an
age of having enough goods as a result of economic
growth to one of improving quality, and people
gradually began focusing on the quality of lifestyles
and designs that matched theirs. Amidst the signs of
times changing, the project team understood that in

'EREOAVETH
Background and Concept

the coming age, people would place more importance
on design in their daily lives than ever before and ask
how they could contribute to quality of life. Our theme
is "design,” which goes beyond just style as a business
that has something to show to the world while being
connected to our daily lives.

A Medium to promote design and lifestyles

The AXIS building was established as a base for our
design promotion activities in the hope of bringing
richness and happiness to people’s lives by making
them aware of designs, products, and activities that
are deeply rooted in the everyday world. Then we
tried to be a medium to promote as the center of new
design attempts and trial and error as the AXIS that
aids in the discovery of the next dimension through
our activities.

We selected companies with excellent design skills
that agree with AXIS's objectives and wanted to enter
the store as tenants, working together to put the plan
into shape. It emphasizes the importance of having
people participate as partners who understand the
AXIS concept, and we tried to form a foundation for its
design promotion activities and medium to promote
by bringing tenants together.
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The founding of AXIS 1976—
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See architecture itself as a part of “design activities.”

The concept of the project was also expressed as the
concept of the building: “showing the designs and
their activities that are rooted deeply and quietly in
the everyday horizon, on the corner of the street, in
detail.” A major theme of the building was for it to be
great for people who love design or have interests in
design. The building at the time of its founding had no
openings on the side facing the street except for the
glass facade and balcony of the first floor of the store,
which was an architectural expression of the basic
stance of looking at ligura instead of Roppongi.

Construction at a human scale

Although it was not oriented toward high-rise
buildings at the early conception, It was with the
idea of creating a village in the middle of a park with
small houses laid out in the shape of the katakana
character, 3(ko), that we decided to develop it into a
building with a height and size on a human scale. In
a dense townscape, the architecture was thought to
be a box that gently embraces the people and things
inside the building without intimidating them, and the
catchphrase “the white box of tolerance” was created.

Neutral architectural design with
arich space where people and things gather

The design of the building should be neutral, not overly
shown by individual parts of the building, and people,
goods, their activities, unique stores, and socially
meaningful businesses will play an important role
in forming “AXIS, a proposal for design and life.” The
color is based on gray tone and there are no surface
decorations. We aimed to create a rich space where the
items displayed in the show window and the visitors
look the most beautiful, and gently embracing them.

HEEEE

Architectural Concept
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The founding of AXIS 1976—

AXIS 4D MDH%EE
The four features of AXIS
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A group of shops offering high-quality design

We tried to tell people that design can enrich their daily lives through objects that are familiar to them.
Also, the directly managed store would function as a place to propose lifestyles that AXIS comes up with.

FFIRD=HDEE DI
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A place of practice for experts

As a place for supporting creators’ creative activities, a photo studio and a design supply shop were set up,
which utilize the AXIS building itself.

THA L FRORHE
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Offering design information

At the same time AXIS building opened, the Design Magazine AXIS was launched. It aimed to create a
magazine that can develop the design community by including feature articles on common themes that across
fields. AXIS Gallery holds lectures by designers, roundtable discussions, and their own unique events.

It aimed to create a new and revitalized movement.

dZazZ5—2avniz
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A place for communication

Open spaces and restaurants were placed in the building to provide people with places where they can gather,
talk, and spend meaningful time that can lead to new things.

AXIS Corporate Profile
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AXIS Inc. established

Integrating the concept of AXIS, AXIS Inc. started
its activity as a think tank with design information
and network. (February 1, 1981)

AXISF+S)—FfE/ TTyhL-Vy NI R B B
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WREECEToNTERD,

Opening the AXIS Gallery /

Exhibition of “Ettore Sottsass”

The exhibition of works by Ettore Sottsass, an Italian
designer who founded the Memphis group, was held
for the opening event of AXIS Building. The impact of
this exhibition acted as a trigger to create a trend of
postmodernismin Japan.
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AXIS building was opened

The AXIS building was opened in ligura-Katamachi,
Roppongi. High-level stores, such as the Living Motif
and Le Garage, directly managed stores, galleries, photo
studios, design studios, restaurants, etc. come together.
It has attracted a lot of attention both in Japan and
overseas as a new commercial complex that adheres to
the concept of “design.” (September 23, 1981)

THA U5 TAXIS) BIF)
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B CRIFL v Il 2BR THA Y I N e BRULREA T IEBKAXISI ELTE
Bzfd 3, BIFISOERMEKTRC 8 (AXIS) 2L T,

Firstissue of Design Magazine AXIS

A quarterly magazine AXIS was first published at the same time as the opening of
AXIS Building. It provides design-related information from around the world and
proposes new design trends, and became the center of attention as it was called
the “moving” AXIS due to its unique editing policy which focuses on concept across
various genres.
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Living Motif opens

Living Motif opened as a flagship store directly managed by AXIS at the same time
AXIS building opened to become the center for design communication. The store
introduced a wide range of exceptional design products in the state-of-the-art
space. As a pioneer of lifestyle store, it gained a great deal of attention.

BEEE D -AH5—22 BE
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Le Garage opens

At the same time AXIS building opened, a directly managed store with its interior
designed by Shiro Kuramata featuring garage and automotive products opened.
The store offers a wide range of automotive accessories such as tires, wheels, and
steering wheels, as well as BMW Motorsport clothing, bags, and Porsche-designed
accessories.

lLe Garage Cox L= U F—L E#ER
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Forming “Le Garage cox Racing Team”

Activities of the directly managed store “Le Garage” had stretched to form a racing

team and participated in F3000 Championship ahead of the motor-sport boom in
Japan.
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Members of the international council of MOMA visited the AXIS Building

When the exhibition of works by Emilio Ambasz, an architect based in New York,
was held at the AXIS Building, members of the Museum of Modern Art, New York
(MoMA) Advisory Committee visited the venue. The collaboration with MoMA had
started then and later the traveling exhibition “Alvar Aalto: Furniture and Glass” as
held at the AXIS Building.

AXISEILDIBERAT =2 3L TV BE AV TUT ZRLICRBEVS v LD
FEERACEBEES TV EADOTET VAT 7L TEEERRITHER &V
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Bibliophile opens

As an information disseminating station for AXIS, a bookstore specializing in a wide
range of foreign books on design, architecture and interior design was opened. The
shop’'s name comes from the word bibliophile meaning book afficionado and book
collector.

EE] BIM10RAE BEEEMIEYS - EF—712EV 2T
AXISEJLBARET0AFE(CER T SW—BORBLEFTPEVOHZORBEL, 2—/8\—1UF
FHAVETAXISID EREZZE IE—2 3> ONETZNNEEFEEOREZENIC. 2ENG) 1T &fTo7z,
ICSID (EBEA > 9 ZNUTILTHA Y EEBHR) 073> b ARICEVT, BIFISER Full renewal of the directly managed store "Living Motif”
DTHAUEETAXIS ) NERBPERZE., In anticipation of the 10th anniversary of AXIS, the museum underwent a complete
Design magazine AX/S won an international award renovation with the alm of propos.mg av more.cgmfortable lifestyle, a rgthlnkmg of
Design Magazine AXIS won an award in publishing category at the International the megn\hg of relaxation, and an intelligent living space where the notion of super
Council of Societies of Industrial Design (ICSID) Award in Washington DC. relaxation intervenes.
BISZ10AE VFv+—R-Y=IL- 7=/ BROTHFIVE
- = . . . BRET TV OBEDOUEREL. IV 21— 9RO T IV 2 FE BRT T1DE
Il 8l 5 RS THA VR TAXISI N U S HIVEER %'EHU\ R A Ut AT "
H — e ereS Do N N L ANSYf FehEE T AT,
BEBRXAO=—RCIEX. FHA VEEAXISI /1 U HIET B, cleERs =
. . The 10th anniversary of foundation
Th.e 5th annlv'ersary off.oundatlon. Exhibition “Richard Saul Wurman: Information Architecture”
Bilingual version of Design Magazine AXIS starts
AXIS b bili | o d English . Wurman proposed the relationship between information and design, and predicted
d efc.ame d ,‘ |n(i;ua dmagazme inJapanese and English to meetincreasing the design for the computer age. The exhibition attracted a great deal of attention
needs of international readers. as a pioneer of information design.
1996 BINVSAE T— 7y NTFFIUMRAEAHL 3HHIERS
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Proactively introducing the computer in creating designs

Design by computer such as DTP in Design Magazine AXIS has been promoted
proactively since 1987, drawing much attention in the design industry at the time.

DRELHIREE B YILT vV BRI,

The 15th anniversary of foundation
Three-company structure formed after merging Market Design Institute

AXIS Inc. became Axis partners dividing it into three individual companies, AXIS Inc., AXIS Market Design Inc., and
AXIS Publishing Inc. to strengthen the areas of publishing and consulting business.
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Shiro Kuramata Design Exhibition

“Luminous: Shiro Kuramata“, a retrospective exhibition of interior designer
Kuramata, who contributed many of his works to AXIS, was held. This exhibition
triggered a later re-evaluation of Kuramata's designs.
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Renewal of Design Magazine AXIS

The cover visuals were revamped into a series of portraits of the designers. The
cover with portraits started. The firstissue was Ettore Sottsass.
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Birth of the new AXIS

AXIS Inc. and AXIS Market Design Inc. merged with ligura Institute Inc., an affiliate company of Bridgestone
Corporation working on the 5th floor of the AXIS Center.

KRBT YA AVHNT AV TEBRI—
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A full-scale design consulting business starts
Consulting functions such as design development, research, and strategy development were bolstered, and the
accumulated know-how was to be widely utilized for the benefit of clients and society.
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The 20th anniversary of foundation

Renewal of Living Motif with additional floor space

The directly managed store “Living Motif” expanded its sales area to the 2nd floor.
Large windows covering the 1st and 2nd floors of the exterior of the building
were installed. With the renewal of the building, the retail store “Over Revved” was
integrated.
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AXIS Font ¥&
FTHAVREIAXIS DO OERBAAREBEEZMAHTAXISFont) & FH E (BIF TypeProject).
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Release of the AXIS Font

The Japanese font "AXIS Font” born from Design Magazine AXIS was released
(developed by Type Project). The font is a modern unification of Japanese and
European texts with excellent readability. Started sales in 2003.

AXIS Font
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Exhibition “Tokujin Yoshioka Design Exhibition — Xperiment”

The AXIS 20th anniversary exhibition featured Tokujin Yoshioka's first solo
exhibition. The exhibition explored the source of Yoshioka's ideas and thought
processes leading to experimental designs that break through preconceived
notions, and introduced the values that people and the times demanded through
design, and the potential of design in the 21st century.
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Design Magazine AXIS reaches its 100th issue

In commemoration of the 100th issue of the magazine, we have put together a
special feature called "Prototype 100,” which brings together 100 prototypes and
models by manufacturers, design companies, and freelance designers from Japan
and abroad. The cover was designed with a human-shaped mirror instead of a
portrait of the designer.
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The 25th anniversary of foundation

Renewal of Living Motif with additional floor space

The directly managed store “Living Motif” expanded its sales area to the basement,
and the bookstore “Bibliophile” was set up next to it on B1F. The store penetrates
through three floors of the building, becoming one of the largest design specialty
storein Japan.
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F2—I\—/—=%ILIE TAXIS THE COVER STORIES —Interviews with 115 designers HAR
TwAN—FBVYIEREBEAZT AN F2L =5 — (R AXISRIZ25BAFERERE. THA U TAXISI T 20FERIChEWBN LTS e—EDXRR > E1—2BRELE
HFEVCEBEITSTCT I UERAIERVEDCE, RRNFEZIRELTDLLAEED EEETT. BHOETCAXISF+ U —CT HABHZOTTA T —PEFIVII(9—-CLB
HB. ZOUERROSINDEDT AV EEZ I, N—vtyarialz 1 BRCh>THRELR.
Exhibition “Super Normal” “AXIS THE COVER STORIES — Interviews with 115 designers” published
This is the AXIS 25th anniversary exhibition with Jasper Morrison and Naoto Cover stories introduced in Design Magazine AXIS over the 20 years were re-edited
Fukasawa as guest curators. The future of design was contemplated from the idea into a book. In addition, talk sessions by designers and young creators featured in
that there are things that are so ordinary that we don't think of them as design, the magazine were held at AXIS Gallery every day for a week.
but in fact they have an appropriate form that should be accommodated in certain H
places. 2020 74 b TAXIS design Bz
IVIAT47BAOTOY I NBNT 2T A NaA—T >, TOV TV MNDRN=—HDE, THAYDEZX A, T4 T =)l
ERISGAHEBVE T A DEHRNBEFKE.
el EEEL-AS—-Ya2EYZa-TI i . )
ILRDBBHLNTA TRAIANERET B 59 TE B, AXIS design” website launched
A website was launched to introduce the projects from the Creative Division. The website provides information on
Afull renewal of the directly managed store “Le Garage” various activities, from the story of the project to the design concept, details, and ideas behind the work.
Le Garage became a store introducing a new lifestyle of car owners.
Ia-YTFLYavIORE EERME
; . " I BEEFESOMRE / INVEENLT—T1V VEMBIL—ITLY3v7ORE"
2016 BETFHIUEHBIERE EEEE L.
ERZBLC THAVICBIREENRRZES 201587 T2 & (BEHHH . .
) ORI S E, TEEDT YA ST A< S N, Planning and opera.tlon of the musgum shop starts ‘
M AINIEH) DEsisN AWARDS AXIS started planning and operation of the museum shop at Artizon Museum by
Received the Special Prize of Mainichi Design Award - - utilizing the knowledge and expertise gained from operating directly managed
AXIS won the Special Prize of “2015 Mainichi Design Award” (organized by The ﬁETﬁ'(JH stores.
Mainichi Newspapers), which is awarded to the most outstanding design of the
year, forits many years’ activities to promote design. BIZ40AE O—RL—MNFAN)Za2—T)L
AOEEZEMICO—RL— " ARE2E) Z21—T )b, =KL — AN T AU REURTAXIS OFBHEBNIT BT~
; T (CERILTZ, AXISEIL O R A T4 > FAEHR TAXIS )" [CH—.
2017 THAUETAXIS I RV Z1—TI)L
EYRR. F0/09— VUIIFTHE, BRBEEDMLAEE DB KA EL 40th Anniversary: Renewal of the Corporate Website
TERY— I, The corporate website was completely renewed on the 40th anniversary. A new corporate site and a new site to
introduce activities of the AXIS Design Center were launched. The AXIS building was renamed the AXIS Design Center.
Renewal of Design Magazine AXIS
AXIS renewed the contents to become the “joints” to connect the knowledge and 2022 JyRFHL - OV IS17THFAVE RE
creativity of different fields such as business, technology, creative, etc. BRELT I ADFENNETH D, THA U REWSTAXIS I, T2022FES v RFH /
A2 OYIZA7T AV E I (RBRMEEAN BAT YA VIRER) 232 H, 198 1EDFE
e LR RECHI>TERBCZRINDDF. BNLEDOLLTEHESI N, \/
WEB YA > TAXISI 29—k
FHAVHRYA N Niku U= 1-7 )b BLSRBHBOMBEMY LI, BEORBHERNMT BAT7ELTHRILR Recieved the GOOD DESIGN LONG LIFE DESIGN AWARD 2022 LONG
H—F. AXIS Design Center—the base of activities for AXIS Inc.—won the GOOD DESIGN
LONG LIFE DESIGN AWARD award 2022 (organized by Japan Institute of Design LIFE
Web Magazine AXIS launched Promotion) in recognition of the outstanding contributions it has made and DESIGN
The design information site “Jiku” was renewed and relaunched as a media that covers a variety of fields on a daily continuous support it has received from consumers over the many years since it
basis and stimulates the creativity of its readers. first openedin 1981. AWARD
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Company Overview

AXIS

Company name

AXIS Inc.

Location 5-17-1, Roppongi, Minato-ku, Tokyo 106-0032
Founded February 1, 1981

Capital 400 Million Yen

Employees 131(As of April 2023)

Board of Directors

Chairman

Hiroshi Ishibashi

President

Nobuo Asaka

Managing Director

Mitsuhiro Miyazaki

Managing Director

Toru Nagase

Managing Director

Hiromitsu Kamata

Managing Director

Kouki Takahashi

Auditor

Tsuguo Tamaki

Date of settlement

December 31

Correspondent Bank

The Mizuho Bank, Ltd. Ginza Branch

MUFG Bank, Ltd. Roppongi Branch

Business Activities

Design development

Branding (Cl and VI), graphic design,

product design, space design, web design,

and interactive design, etc.

Planning and producing related to advertisement,
public relations, and sales promotion

Consultation

Media business

Editing, publishing, and event planning

Operating direct stores

Car brand merchandising business

Product planning and development,
creative producing

Gallery management and planning

Providing building space

Renting out building spaces and managing
and operating them

Sumitomo Mitsui Banking Corporation Tokyo Main Office

Resona Bank, Ltd. Akasaka Branch Website https://www.axisinc.co.jp/english/

Outline of the Building Name AXIS Building
Owner Nagasaka Corporation
Ground space 1,672m?2

Total floor space 8,682m?
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